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Nuheara - pioneers of the Hearable

Innovation that continues to change lives through

the self-fit consumerisation of hearing

IQbuds Hearing Aids
Clinical trials announced
Aug 2021 with expected
product availability 2022*

2022*

2021 | OEM HP Inc.
o Nuheara developed and
Q manufactured HP_Elite IQb d
g? Earbuds designed for u s
@Q use with HP.-notebooks Hearing Aid Range
2020 | |Qbudsz MAX
Gen3 Hearing buds with

ANC and advanced hearing
features. Multi-award winning

OEM

e® 7

IQbuds?’

N
o 2019 | IQstream TV
0;\ Q Delivers direct and
v (%) clear TV audio to
) gl IQbuds range
%Q FY21 attachment rate 39%
v~ 2018, Qbuds BOOST
Gen2 Hearing buds with
Ear ID and NAL-NL2
2017 | 'Qbuds

Genl Hearing buds with
Speech In Noise Control
(SINC)

Te

‘%buds

IQbuds

BOOST

Qstream TV

MAX

Nuheara has strategically positioned
itself to deliver growth in the
emerging self-fit hearing device market
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Strengthened our self-fit hearing market position
FY21- Breakout global growth in a challenging year

V Leading complex hearing innovation in growth markets with high
barriers to entry

Significant Omni-channel revenue growth in predominantly
TIME . V international markets in Direct-To-Consumer, Traditional Retail and
IRARCLAL REVIEW 5028 OEM sales channels
WENISISE  MOST ¢ anies
2020
37 37 37 Clear strategy to scale business across multiple global sales
CES CES CES . L . |
fronts within both product and services categories
WEARABLES HOME AUDIO/VIDEO HEALTH &
COMPONENTS & WELLNESS
ACCESSORIES ] ] . . .
CONSUMEr  company . V Develc_)ped key strategic rela_ltlonshlps with global leaders in
Technology of the emerging technology and retail markets
Association® ' 2%
o Proven the acceptance of hearables category and form factor, laying
V the foundation for entry into medical devices and the emerging self-fit

hearing aid market



FY21 sales up 517% on FY20

Omni-channel sales strategy delivers substantial growth

v Strong global growth with 85% of all sales being

International Invoiced Sales by Region (%)

v Highly successful DTC sales campaigns have driven
strong North America growth

v" First shipment of Nuheara co-developed and ‘
manufactured Elite Wireless Earbuds to HP

v" Recovery commences in traditional brick and mortar sales
channel

v Preparing to further scale as a medical device company, a North America = Australia = Rest of World
with clinical trials of self-fit hearing aids in earbud form
factor



Raising Nuheara’s awareness
Marketing driving global adoption

DIGITAL GLOBAL INNOVATION AWARDS

@ * "
lateral 1 CEEJ

||I[| NUMEARA

||I|| NUMEARA

| Don’t go splurging thousands ona gy 1

“ ( | o = = -
%" 1 hearing aid before you listen to us. Now! N e
o & R INCITE :
go splurging AWARDS e

thousands on a hearing aid
before you listen to us.

TRY IT NOW!

WEARABLES

bn't go splurging thousands on a hearing

Laid before you listen to us. rar v wow: N

THE ®
AUSTRALIAN
BRAND
AWARDS

dR
L | 4

AU TN

L Don't go splurging thousands on a gy 7
NOW!

CUSTOMER SPOTLIGHT VIDEOS

Customer Spotlights P PLAY ALL

e Don’t go splurging p | Vg ‘ Sbuds” o
thousands on a hearing aid L ' W :
before you listen to us.

TRY IT NOW! Nuheara Nuheara Nuheara
23K views * 4 months ago

Lewis on Max | Work Daisy on Max | Enjoying Marino on Max | Music &
Essential Long Conversations Again Mates

42K views * 5 months ago 20K views *+ 5 months ago

cc cc cc

TV AND VIDEO ON DEMAND

Game-Changing New Hearing Device - 1Qbuds? MAX

51,560 views * Jul 30, 2020

HOME AUDIO/VIDEO HEALTH &
COMPONENTS & WELLNESS
ACCESSORIES

ces! B cisl

INNOVATION INNOVATION
AWARDS AWARDS

TIME

2020 2020

TIONOREE HONCREL

INVENTIONS

—— FINANCIAL REVIEW B0SS —— 2(020)

MOST

INNOVATIVE
COMPANIES

l@bud52

Pho on Max | Song & Stage Jordan on Max | Focus Tool Mark Anthony on Max |

Nohdars for Students Naval Reservist & Cyber...
14K views * 5 months ago Nuheara Nuheara
cc 52K views * 7 months ago 12K views + 9 months ago

cc cc
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EMAIL MARKETING

NUHEARA

People compare
us fo hearing aids

But we're NOT

|
T 7 1

Here are o few BIG reasons
why we are different

Affordable price

At an average price of US$4,200 for a hearing aid,
1Qbuds? MAX is one tenth the price.

Personalization ot home

With Ear ID personalization you can do your own
clinically validated hearing assessment and auto
calibrate your 1Qbuds® MAX to your hearing profile.

Multi-functional
19buds? MAX combines all the benefits of a
high-end headset with personalzed and
customizable hearing technology to deliver a truly
versatile hearing device experience.

Active Noise Cancellation

With industry leading Active Noise Cancellation
and a 9.2mm dynamic driver 1IQbuds? MAX
delivers uncompromised sound fidelity.

Soif you are contemplating spending
thousands of dollars on a hearing device,
maybe you should think again.

1Qbuds? MAX, the worlds most

AAvmnmad hamandne oA
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with traditional retaill on the rise

v Direct To Consumer (DTC) sales
mainstay of IQbuds? MAX global
growth (www.nuheara.com)

v" Traditional retail partners improving
on-line sell through

v Brick-and-Mortar showing green
shoots of recovery as store-based
retall sales return
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v" Best Buy has 5 Year “Hearing Retalil
journey with Nuheara

v Best Buy new “Hearing Solutions”
category launched last week

v Hearing is becoming a mainstream
retail category

Top Deals

. Great deals

happening right now.

llllll

Top Deals

Hearing solutions
at Best Buy.

Explor h ring devices or take an online
assessme hlpy live life to the fullest.

We're here to help.

Call 1-888-237-8289 or

Today's featured deals
BT veath a weliness
Skipto: Health and weling gions  Pain management  Aging and accessibility

Aging and accessibility

Welcome to the worlc¢
smart hearing.

BEST
BUY

Hearing
Assessment

Get Started

What is a hearing assessment?

$499.99 ‘ .

POWERED BY h&arX
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Smart Hearing with Hearables and Hearing Aids

Deliver self-fit hearing devices, with features tailored to varying consumer needs, across

Increasing price points

Advanced Hearing Technology and high

Up to US$1500 I\ personalisation
IQbuds’
New
€ PRO
Reg u I ated Full featured Hearing Aid for global markets
Heari N g Al d S Target greater hearing loss with higher device functionality
:  Retain/Reach new customers at higher price points
IQbuds’
OTC
Up to US$500 New US only category for Over the Counter Hearing Aids FXPENSIVE HEARING
Simple low cost hearing aid with self set-up
CU rrent Target mild to moderate hearing loss ATD SOLUTIONS
Unregulated 2 (Average USS$4,672 per pair?)
Hearables IQbuds
MAX

World leading hearing bud (Third generation)

Full featured ear bud with augmented hearing technology

Entry point into Nuheara brand and ecosystem

Low Budget High Budget
< >
($ & Time) ($ & Time)
| S ¢
Work with large brands such as HP to deliver leading edge products
Reach new scale & lower price points in consumer electronic markets
Target personalisation of hearing/listening in premium headphone market PREMIUM HEADPHONES
v Limited Hearing

($300-$500 per pair)

Technology and no customisation

Source 1: Technological Advancements in the Hearing Aid Industry, Ahlstrand and Green, 2021



Breaking down the barriers to hearing device adoption
Nuheara and its retail partners are addressing the significant limitations

Traditional Hearing Aids Self-fit Hearing Buds

X High Stigma v' Low Stigma

. Attempting to hide device * Look like younger crowd

- Unattractive © Stlish

. Older clientele (average 72 years) * Younger clientele (Nuheara average
53 years)

X High Cost v Low Cost |

Average cost US $4,672 per pair * Sub US $1,000 per pair

X Highly inconvenient v Highly convenient

« Disempowering process « Self help, empowering process

* Time consuming clinic visits  Home delivered

« DTC or mainstream retalil

X Non-scalable v Highly scalable
- Lack of trained dispensers to * Use of technology to automate
meet fitting and servicing needs audiological process and reach
many
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Key Priorities for 2022FY

v Maintain the growth in DTC sales of IQbuds?
MAX and accessories with new campaigns,
across multiple geographies

v Broaden the geographical reach and improve
the sell through of traditional retailers

v" Increase shipping of OEM products

v New hearing aid product developments,
backed by new regulation, to broaden hearing
customer reach and maximise sales
opportunities

v Gain consistent returns from the diversified
revenue streams offered by each of the omni
sale channel pillars
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| MARINO - TV EDITOR
CAN
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i MARTY - DISC GOLFER
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THANK YOU
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Disclaimer

This presentation has been prepared by Nuheara Limited (“Nuheara”). The information contained in this presentation is a professional opinion
only and is given in good faith. Certain information in this document has been derived from third parties and though Nuheara has no reason to
believe that it is not accurate, reliable or complete, it has not been independently audited or verified by Nuheara. Any forward-looking
statements included in this document involve subjective judgement and analysis and are subject to uncertainties, risks and contingencies, many
of which are outside the control of, and may be unknown to, Nuheara. In particular, they speak only as of the date of this document, they
assume the success of Nuheara’'s strategies, and they are subject to significant regulatory, business, competitive and economic uncertainties and
risks.

Actual future events may vary materially from the forward-looking statements and the assumptions on which the forward-looking statements are
based. Recipients of this document (Recipients) are cautioned to not place undue reliance on such forward-looking statements. Nuheara makes
nNo representation or warranty as to the accuracy, reliability or completeness of information in this document and does not take responsibility for
updating any information or correcting any error or omission which may become apparent after this document has been issued.

To the extent permitted by law, Nuheara and its officers, employees, related bodies corporate and agents (Agents) disclaim all liability, direct,
indirect or consequential (and whether or not arising out of the negligence, default or lack of care of Nuheara and/or any of its Agents) for any
loss or damage suffered by a Recipient or other persons arising out of, or in connection with, any use or reliance on this presentation or
iInformation.

This presentation is not an offer, invitation, solicitation or recommendation with respect to the subscription for, purchase or sale of any security,
and neither this presentation nor anything in it shall form the basis for any contract or commitment whatsoever.

All amounts in Australian dollars unless stated otherwise.
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